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In the Mission: Impossible TV show and movies, a top-secret 
group of operatives known as the Impossible Mission Force or 
IMF would combine their special talents to save the world 
from evil governments and criminal organizations. 
 
Over the past six months, DACC has also assembled its      
own IMF. But instead of performing as secret agents, the    
Integrated Marketing Folks at the College have been          
pooling their wide range of skills to improve the quality and 
effectiveness of DACC’s marketing and advertising. 
 
The IMF includes College Relations Executive Director       
Lara Conklin, Community Engagement Senior Director       
Laura Hensgen, Creative Services Director Keith Miller,      
Coordinator of eSports and Audio-Visual Guido Esteves,   
Coordinator of Recruitment Alexis Simmons, and Marketing 
Specialist Chris Cornell. 
 
Operations Vice President Kerri Thurman guides the group. 
She says, “They’ve got a great deal of creativity and a       
synergy among them that has produced some really          
extraordinary marketing materials and campaigns.” 
 
Keith Miller and Laura Hensgen specialize in videos and    
photography. Guido Esteves can produce high-quality audio 
and video productions, including a new DACC jingle titled, 
“Write Your Story at DACC.” Besides reaching out to local 
high schools to recruit students, Alexis Simmons is a skilled 
social-media communicator. Chris Cornell produces traditional 
print materials.  
 
Lara Conklin manages advertising in various media (Web    
site, online, and print) to attract students to DACC. She       
appreciates the collaborative approach that the IMF has      
lent to DACC’s marketing. “It’s become a team effort here     
to deliver quality advertising in the form of banner ads,       

promotional videos, and mailing pieces. As the quality of our 
marketing materials improves, we’re seeing a major boost in 
our return on investment.” 
 
One of the first projects that the IMF has undertaken is “Brand 
Guidelines.” It’s a primer for how DACC can strategically posi-
tion itself to the outside world. The Guidelines defines brand-
ing as DACC’s “unified image to the community.” The IMF will 
present this to the DACC Board during the Aug. 18 meeting. 
 
The IMF has identified five fundamental brand “values” that 
every DACC academic and administrative department needs 
to adhere to: Integrity, Excellence, Communication, Adaptabil-
ity, and Diversity. The Guidelines also contains sections on 
the DACC logo, typography, color schemes, and rules of    
engagement for social media. As Ms. Simmons says,  
 “Social-media offers a powerful tool for recruiting students    
to DACC and as a medium for telling the DACC story to the 
widest range of prospective students.” 
 
The Guidelines concludes with rules involving media          
protocols, copyright, and requirements for model releases for 
people appearing in College print and video advertising. “The 
purpose of the Guidelines isn’t to be autocratic,” says Ms. 
Conklin. “We’re trying to show that all of us are unified in how 
we present DACC to the world—and that one hand actually 
does know what the other is doing because all of us are   
working together.”  
 
The IMF invites faculty and staff to contact Operations Vice 
President Thurman if they need the IMF’s help with a        
marketing project. “We’re open to any and all ideas,” says   
Ms. Hensgen. “What we’re doing is a total team effort, and I 
have to credit Kerri for keeping our group working together 
toward a common goal of improving the quality and the impact 
that our marketing has.” 
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The Many Talents of DACC’s Marketing Team 

Creative Director Keith Miller (left) is assisted by Emily 
Jordan (right) in leading the “YouTube Star” College for 
Kids program in the Clock Tower broadcast studio.  Kids 
are shooting, editing, and posting their cool videos on 
social media sites, including YouTube. 

A look at DACC’s Integrated Marketing Folks (from left):   
Guido Esteves, Keith Miller, Alexis Simmons, Laura 
Hensgen, Lara Conklin, and Chris Cornell.  On the right is 
Operations Vice President Kerri Thurman, who oversees the 
College’s IMF.   



 2 

 

Thwarting the Cyber Crooks     

Last February, when DACC began migrating away from those 
clunky basement server boxes to Cloud Computing, we made 
great strides toward safeguarding our network and computer 
systems from cyberattacks. 

But that was just the first phase of a long-range plan to keep 
DACC safe from would-be hackers. This summer, DACC’s 
Chief of Information Technology Mark Barnes and Network  
Administrator Brian Weilmuenster have implemented another 
critical security enhancement called multi-factor authentication. 

Mr. Barnes explains, “MFA requires employees and students to 
take an additional step before they gain access to our systems. 
It’s a way of double-checking to see if the people trying to enter 
Colleague or other College domains are truly authorized to do 
so.” 

Requiring the use of a separate device like one’s mobile phone 
will frustrate would-be computer hackers. As Mr. Barnes says, 
“We’re requiring more than a user ID and password to access 
our systems—beginning with the Employee portal. Though this 
may take a little extra time, the enhanced security that results 
from MFA is well worth the effort.” 

MFA was launched on Aug. 5 with employees given instructions 
to enroll through either Google Authenticator or Microsoft.       
Mr. Weilmeunster explains how the log-in process has changed     
for employees. “You will login with your username and password 
the same as always—but with one exception. If the computer   
or web-browser you are using has not previously been           
authenticated, then you will be asked to enter your Multi-Factor 
Authentication security code. Once you enter the code on your 
desktop or laptop or phone, you won’t be asked again.” 

 For employees who haven’t installed the app themselves, the 
Information Technology staff will do so for them. As Mr. 
Weilmeunster, “Every employee with access to our systems will 
be required to log-in through MFA. If you don’t do it yourself, 
we’ll set up the system for you. Just let us know if you need 
help.” 

With MFA in place, the IT team will investigate future use of 
other cybersecurity enhancements. The College may also    
consider hiring a 24/7 external monitoring service for the       
network. And email filtering with a program like Minecast is also 
a possibility. 

How a phone depicts the Google process for multi-factor    
authentication.   

Recruiter Alexis Simmons, Registrar Timothy Morgan, and 
student worker DeCarlo Flagg at the Aug. 3 Open House.  
Nearly 50 students registered for classes for a total of 432 
credit hours.  Many of them were former students who were 
returning after having dropped out due to Covid. 

One of the projects that the DACC Foundation’s Endowed 
Chair program supports is Dr. Jonathon Wade’s Summer    
Mental Health Series. On July 18, Dr. Wade hosted the second 
of three scheduled outreach events held in the Bremer Center. 
Shown here is the opening segment for coffee, snacks, and 
networking. Following this is a presentation in the theater with 
questions and answers. The subject was “work, life & mental 
health” and more than 100 students, employees, and communi-
ty members attended. Shown here from left are Dr. Wade on  
his coffee machine, while staffing the dessert table are Alexis 
Simmons, Dawn Nasser, and Suzanna Aguirre. 

On Aug. 9, rock band 90’s Daughter recorded Danville Area 
Community College’s new jingle, “Write your Story at DACC.”  
Written and produced by DACC’s Guido Esteves and recorded 
by the band at High Cross Sound Studio, the DACC song is  
the first for the College in more than 20 years.  This week, the 
new jingle as well as a video titled, “The Making of the DACC 
Jingle” have appeared throughout various social-media sites 
and in DACC advertising.  Shown here recording the vocals for 
the song is the band’s lead singer Amy Mitchell.   

“Danville Area Community College does not discriminate on the basis of race, 

color, national origin, sex, disability or age in its programs or activities.” 



 3 

 

Going for Great  

In early March, DACC employees 
participated for the first time ever  
in the Chronicle of Higher Educa-
tion’s national survey, “Great     
Colleges to Work For.” 

The results are in. Although the 
scores won’t catapult DACC 
among the elite workplaces in 

higher education, we can take comfort in knowing that employees 
didn’t grade the College poorly either. As Vice President Jill 
Cranmore says, “We’re in the middle. Strong in some areas and 
not as strong in others.” 

Developed by ModernThink and offered through the nation’s    
largest weekly journal for higher education, the online survey is 
administered among 1,000 or so colleges and universities each 
year. The survey identifies 10 key categories appropriate to the 
working environment in academia. The reports evaluated DACC 
with respect to national benchmarks for each of these categories. 

In a given category, if more than 75 percent of the employees    
rate the college highly, the performance is regarded “very good to 
excellent.” If 65 to 74 percent of the employees give the College    
a high rating in a category, the performance is rated as “good.” 
Lower percentage spans correspond with the ratings “fair to     
mediocre,” “warrants attention,” and “Poor.” 

At DACC, 124 employees took the survey—which amounts to 
about 60 percent of the workforce. The total included 40 full-time 
faculty, 37 classified-staff members, 43 administrators, three part-
time faculty, and one exempt staff member. One of the reports 
provided results that separated the employees by work             
classification. 

In the report that included all 124 employees together, DACC   
never fell into the two lower ratings tiers. The College rated highly 
in four: “Job Satisfaction & Support,” “Faculty & Staff Well-Being,” 
“Diversity, Inclusion & Belonging,” and “Mission & Pride.” DACC 
employees thought the College rated “good” in “Professional    
Development” and “Supervisor/Department Chair Effectiveness.” 
Four categories were “fair to mediocre”: “Performance Manage-
ment,” “Communication,” “Collaboration,” and “Confidence in   
Senior Leadership.” 

However, in the report that examined specific work classifications, 
the faculty rated the College in the lower tiers for “Performance 
Management,” “Communication,” and “Confidence in Senior    
Leadership.” 

For the classified staff, as well as giving a low rating for 
“Confidence in Senior Leadership,” bargaining-unit members 
ranked the College in the “warrants attention” range for 
“Communication.” 

President Nacco says that the administration is taking these results 
to heart. “This is a wake-up call, especially for me, since ‘senior 
leadership’ seems to be in my job description.” 

Colleges and universities who place into the “Honor Roll” as great 
places to work need to have scored for the overall report in the 
“very good to excellent” range for all 10 categories.  

DACC’s plan is to administer the test again in five years—during 
the spring of 2027. This will give the administration an opportunity 
to address the problems that employees have raised. “We can do 
better. We will do better. We now have a baseline and know what 
we need to improve so that we can become a truly great college to 
work for.” 

 

Alternative Energies Instructor Greg Hansbraugh’s students 
treated his construction class to a tour of the new Carle 
healthcare facility in Danville, courtesy of Josh Riegel, the 
project engineer for the contractor Paric.  On-site workers 
answered students’ questions about the job.   

Thanks to DACC’s 3+1 program, Andre Mandeldove is one of 
three Franklin University graduates who received bachelor’s 
degrees during the May Commencement.  Andre is fulfilling his 
life-long dream of working as a sports agent and is applying to 
graduate school.   

On Aug. 10, Recruiter Alexis Simmons (standing and waving) 
welcomed about 20 children from the Three Kings of Peace 
mentoring center for a campus tour.  The kids’ favorite places 
to visit—the eSports Center and the robotics lab.  All the kids 
say they hope to attend DACC someday.   
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 Applause  

For Kalie Kilgore, data analyst for the Institutional 

Research department, earning praise for pitching       

in to help serve students in the Financial Aid        

department while it was short-staffed. Shown here 

commending Kalie are Financial Aid Director Sadie Edwards and 

President Nacco. 

For DACC’s new employees, including Terry Gouard, barbering 

instructor; Kenneth Phillips, office assistant at the Danville         

Correctional Center; and Rita Donizoda, teaching associate for     

the Child Development Center. 

For Dr. Vanessa Morest, the Achieving the Dream coach, who    

met with DACC faculty and staff on Aug. 11 and 12 to help build 

strategies for increasing enrollment and improving retention and 

completion for students from underrepresented groups. Dr. Morest 

is a vice president at SUNY Westchester. DACC’s Dawn Nasser is 

the College’s ATD chair and led Dr. Morest’s visit. 

For local businesses earning 2022 Small Business Awards from   

the Vermilion County Small Business Development Center under 

Director Earle Steiner. Entrepreneur of the Year: Tyler Taylor of 

Awebco (a Web-site designer); Legacy Small Business: Newton’s 

Cleaning and Restoration; Small Business of the Year: Owens 

Excavating and Trucking; and Small Business Start-up: “It’s in 

Your Head,” featuring personal and emotional wellness therapist 

Hunter LaFave.   

 

Tyler Taylor (left) of Danville-based Awebco, receiving 
the “Entrepreneur of the Year” award from Small    
Business Development Center Director Earle Steiner.  

Isela Rangel (left) has transferred from the Counseling         
Department to join Financial Aid as an advisor and loan       
officer. In this role, which is new to Financial Aid, she'll focus 
on helping students avoid debt. Ms. Rangel is shown here with 
Director Sadie Edwards. 

DACC’s new 
coach from 
Achieving the 
Dream: Dr. 
Vanessa 
Morest from 
Westchester 
Community 
College from 
the State  
University of 
New York 
system. 
 

Kudos to EPIC Insurance, which recently contributed an       
additional $5,000 to its scholarship fund for the DACC Founda-
tion. Shown here, from left, are EPIC’s Don Carless, Charlene 
Mornout, Candice Ingalsbe, Annie Mariage, DACC Foundation 
Executive Director Tonya Hill, and Corey Potter. 

Kalie Kilgore (center), earning a commendation for       
volunteering her time to help Financial Aid when the     
department had two vacancies. Shown here flanking Ms. 
Kilgore are President Nacco, Institutional Research      
Director Tom Carey, Financial Aid Director Sadie Edwards, 
and Vice President of Academics Dr. Carl Bridges. 


